
 

Station Call Letters: WVEC 

Campaign Name: Pyramid Roofing Lead Generation Campaign 

Advertiser Name: Pyramid Roofing 
 

1. Objective: Describe the objective(s) of the campaign: 
 The objective of this campaign was to increase leads, hence sales, for Pyramid Roofing’s 

original and new location. 
 

2. Challenge: What was the challenge that motivated the sale to this advertiser? 
 The challenge this advertiser faced was how to grow his business in a down market and stand 

out among all of his competitors. Dan of Pyramid Roofing also needed to build business for his 
newly added Virginia Beach location after many years in the Williamsburg, VA area.  The 
markets are approximately 50 miles apart and Pyramid Roofing lacked brand recognition in 
the VB area. 

 Additionally, Dan had “Milestone Electric envy.” Milestone is based in Dallas, TX. Dan and the 
owner of Milestone Electric belong to the same home improvement networking organization.  
Milestone Electric has been hugely successful using broadcast TV on our sister station WFAA.  
Last September, we shared a tactical plan that mimicked Milestone Electric’s. He signed on 
with WVEC that day. 

 
3. Multiple Platforms: How did the campaign use each of the following platforms?  

 On Air- Our campaign is based on a high-frequency schedule airing on Monday, Tuesday, and 
Wednesday in programming that reaches his target audience of homeowners with a higher 
household income.  Starting in January, we added in a jingle and created different monthly 
offers that coordinate with the seasons. Dan now frequently hears people singing his jingle 
and complaining that they can’t get it out of their head – a good thing for Pyramid! 

 Online- Pyramid Roofing added a Hurricane Guide sponsorship to his campaign in May. This 
sponsorship allowed Dan exposure in our online hurricane segment. In addition, Dan signed up 
for a storm program focused on homepage takeovers that will go into effect when we have 
oncoming storms approaching. Severe Weather is prevalent in our region with hurricanes, 
nor’easters and snow, so having this plan “in the can” makes perfect sense for Pyramid. 
 

4. Revenue: Did this campaign bring new or incremental dollars to the station? 
 Pyramid Roofing started in November 2013 at a $5K per month to “test the waters”. In March, 

we met with Dan and strongly recommended he double his budget to exponentially grow his 
leads. He increased to $10K per month starting in April. He has spent $65K with WVEC through 
July and we expect that number to double by end of year. The business is exclusive to WVEC. 

 
5. Results: Describe the quantifiable or measurable results of the campaign 

 From January 1st through July 16th, Dan has generated 177 leads that can be directly 
attributed to WVEC. The 177 leads have generated over $165K in new revenue. Dan knows 
this number will grow as his team is able to “run out” all of these current leads. Early this 
year we explained to Dan that the multi-platform campaign he runs with us will lift leads 
from all sources. Dan shared this week that between Jan 1- July 15, 2013 he had 1483 total 



leads with no television. From Jan 1-July 15, 2014 he had 1927 leads which is a 29.9% increase 
year-to-year. To support the growth, Dan has hired 9 additional employees and added 4 new 
trucks to his fleet which is now up to 19 trucks. 

6.  Tell Us More. What else is there to know?  
 The Pyramid Roofing campaign may not be “sexy” or the best example of creativity, but the 

results are clear and backed up by Dan’s testimonial. We have taken science and art and 
blended them perfectly to generate a 29.9% increase in leads for Pyramid Roofing. There is a 
high level of trust and communication between Dan, his AE Linda Moore and the entire WVEC 
team as exhibited by his sharing of specific business information.  

 We have even found ways to impact Pyramid Roofing’s customers in a positive way while 
getting great PR for the station. Dan included a story about his visit to our studios in his 
quarterly newsletter to his customer and prospect base. That parlayed into a contest where 
we invited four of his customers to tour the studio, meet and greet our news team and watch 
the noon news live. See attached info for more details and notes from Dan’s customers on the 
experience. We are excited at the growth that we know is ahead for Pyramid Roofing! 
 

 
 

                         


